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VALUE MANAGEMENT AND NEW
PRODUCT DEVELOPMENT

PALCIC, I.; SEMOLIC, B.; POLAINAR, A. & BUCHMEISTER, B.

Abstract: This manuscript deals with the concept of value and customer satisfaction
that is directly related to the value that a product or a service brings to customer. The
concept and importance of value management is discussed, as well as product value
and product functions. The final part of the paper presents a traditional value
management job plan, used for value management process. The authors have
modified this traditional job plan and present an improved value management
methodology, used particularly for new product development.
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